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Transitioning Booster Energy Company into a Sustainable and Eco-Friendly Brand: A Recommendation Report

Introduction
Booster Energy Company is one of many that fall in the basket of companies and organizations that lack sustainable and eco-friendly efforts. Our purpose is to demonstrate why becoming eco-friendly and sustainable is cost-effective and an overall benefit to the company and planet. Booster Energy does not include many regulations in regard to its sustainability protocol. Some of our significant findings proved that corporations are responsible for many industrial emissions this planet faces. Furthermore, the top 15 food and beverage companies based within the United States also make up 630 million metric tons of greenhouse gasses every year (Axelrod,2019). Another significant finding was the number of people who would prefer eco-friendly brands and even pay more for their products. Respondents from North America preferred sustainable brands by 69% and were willing to pay more for them. On a global scale, 40% of respondents regarded themselves as "purpose-driven consumers" and will select brands that align with their personal beliefs (Bekmagambetova, 2020). Some suggestions would be that Booster Energy can restructure its operations. As well as make changes to the type of materials they use to produce their products.

Methodology

For our report, we conducted a survey to find eco-friendly packaging materials and which had more appeal to the customers. From this survey, we learned which materials the customers liked and would possibly buy again. Also, we learned which of the recycled materials to choose from. The survey consisted of one hundred participants and three different packaging materials. It included recycled glass, plastic, and stainless steel. Apart from our survey and questionnaires, we also conducted external research. We searched for online databases and researched organizations. From our external research, we found that many solutions included cutting down on greenhouse gas emissions, lowering our carbon footprint, and lowering our waste produced.  Also, from our research, we determined that most people prefer eco-friendly brands. 



Results
Primary Research

A survey was conducted to find the best eco-friendly sustainable material for packaging for Booster Energy Inc. We tested three different eco-friendly materials, which were glass, plastic, and stainless steel. Each eco-friendly packaging material is reusable. We let our customers try each of the new bottle packagings and took note of which bottle they enjoyed the most and would be used again by the customers.


According to our survey, a whopping 45% of our customers preferred the reusable glass bottles instead of the 30% reusable stainless steel and 25% reusable plastic bottles. 
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Secondary Research


Booster energy company is doing the necessary measures to ensure the efficient operation of the company towards an eco-friendly environment. Being much eco-friendly corporate means using resources with the finest way worth for everyone.  From the study we carried out, we notice the company is recycling its containers to ensure they are not dumped on the environment.  The company is collecting their used products, mainly the packaging equipment, and reusing them to packaging their newly produced products. This minimizes misuse of used commodities, which could be waste products, but recycling promotes a friendly environment. 

The company doesn’t use energy-efficient lights. High voltage lights such as CFLs and LEDs can cost more consumption of energy, which is a misuse of power. Using energy-efficient light options will reduce the cost related to electricity. This helps the company save much money that could be used to pay electricity bills, and these funds are channeled towards the expansion of the firm. The use of energy-efficient lights also saves the environment by shifting to more energy-efficient lights (Zhang et al., 2020).
Booster energy company is not using eco-friendly means of transport to transport its products. Using vehicles that produce less carbon to the environment is the other achievement the company is not utilizing this means to ensure it reduces their impact of environmental destruction. The company should avoid uses high-efficiency cars to save money on gas and reduce carbon emission. 
The use of solar energy is another rationale used by the company to promote environmental efficacy.  Solar energy is the cheapest and most reliable source of power since it uses the sun to run its machines, which lowers the cost of power that could have been used to pay for electricity; and at the same time, solar energy is environmentally friendly since it doesn't impact the environment negatively. 


Conclusion
Eco-environmental efforts are an essential means that most companies should follow during their daily operation. Working in a safe and clean environment should be the goal of all companies so that it reduces the destruction of the eco-system. Going economic friendly can help in improving the quality of life by following the sustainability principles of profit, people, and business. This involves developing energy-boosting products that contribute to the conservation of resources such as water and energy and ensure effective sustainability of the environment.


Recommendations
· Booster energy should use energy efficacy lights to lower its electricity cost and, at the same time, promote an eco-friendly environment. 

· The company should recycle its used products to avoid been dumped on the environment.  
· The firm should encourage the use of solar energy as it is environmentally friendly. 
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